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Welcome

• About Environics Analytics

• Partnership with RTO9
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Try the PRIZM® Lookup

Discover which of the 67 unique lifestyle types make up a neighbourhood powered by EA’s PRIZM® segmentation system.



2025 Visitation Trends
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Domestic Visitors
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Similar, but different YOY growth, for origins across the region

Kingston, ON Cornwall, ON Loyalist, ON
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Through the lens of the Destination Canada Traveller Segments…
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Through the lens of the Destination Canada Traveller Segments, 
Simplicity Lovers and Culture Seekers are top groups



US Visitors
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Similar, but different YOY growth, for origins across the region

Belleville, ON Cornwall, ON Brockville, ON
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Through the lens of the Destination Canada Traveller Segments…
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Through the lens of the Destination Canada Traveller Segments Outdoor 
Explorers, City Trippers and Non-Travellers are top groups.



International Visitors
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More volatility in International visitors, as there are fewer of them

Kingston, ON Belleville, ON Prince Edward County, ON



July 2025 Sneak Peak
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Key themes

• Strong visitation overall
• More domestic visitors with 

shorter stays

• Solid US visitation

• Growing international

• Continue to lean into those key 
regional partnerships
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