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Professional vs. Free AI Accounts

1. Includes a powerful image generator (ChatGPT)
2. Connects to Google Workspace (Gemini)
3. Analyze your own data 
4. Improved reasoning and creativity
5. Priority access - free versions will lock you out at times 
6. More complex research and analysis
7. Access to newest features - the latest, most powerful 
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“The use of AI for destination selection is not 
just an emerging trend; it is a rapidly 
accelerating, mainstream behavior in 
Canada, with adoption rates surging across 
all age groups in the last year.”  

                                             Ayden 2025 Hospitality & Travel Report

      



“A significant gap exists between the rapid rollout of AI search and 
consumer trust.

A majority of consumers are wary of AI's reliability and its impact 
on their search experience.”

Gartner 2025 Ai Search Consumer 
Sentiment Report, June-July  2025

                                 









61% of consumers wish 
they had an option to 
toggle the AI 
summaries off

41% of users report 
that AI overviews 
make the search 
process more 
frustrating than 
traditional search 

A Trust Disconnect

Gartner 2025 AI Search Report, June-July 2025



33% of travelers who 
used AI reported their 
recommendations 
included false 
information

Gartner 2025 AI Search Report, June-July 2025

53% of consumers 
state they actively 
distrust or lack 
confidence in the 
reliability and 
impartiality of 
AI-generated search 
results

A Trust Disconnect



The rate of false claims 
nearly doubled in one 
year; from 18% in 2024 to 
35% in 2025

Gartner 2025 AI Search Report, June-July 2025, NewsGuard Report, SEO Travel 

Travel-specific error 
rates remain 
extremely high; 90% of 
AI generated 
itineraries contained 
at least one error

A Trust Disconnect
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Everything needs to be verified



Changing Channels



The data shows a clear "handoff" in consumer 
behavior. Travelers use different tools for different 
jobs, moving from creative AI for ideas to logistical 
search for facts, and finally to trusted platforms for 
transactions.



INSPIRATION
“Where Should I Go?”

1. Social Media:  TikTok 
& Instagram

1. Friends and Family

1. Generative AI

1. Traditional Search

Adobe Analytics Report, 2026, Amadeus Report 2025. Travel & Tour World
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BOOKING
“I am Ready to Pay”

1. OTAs: Booking.com , 
Expedia - trusted 
transaction sites

1. Operator Websites 
(hotels, airlines)

1. Traditional Travel 
Agents

Adobe Analytics Report, 2026, Amadeus Report 2025. Travel & Tour World

http://booking.com


Key Takeaways



Invest in a paid AI subscription 



Your website must become the 
definitive, trusted source that users 
and AI rely on



Create a multichannel discoverability 
strategy



Regularly Audit Your AI Results



Promote Your “Official” Information



Optimize your content for queries 



Maintain your SEO efforts



Be The Source of Truth



Nothing will replace personal 
recommendations from friends and 
family (we hope).



AI Consulting Team

Devon Kunkel
VP, Technology & 
Innovation

dkunkel@alphabetcreative.com
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