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HOW TO READ DEFINITIONS

This report outlines your top 5 Rank = order of importance
Visitor Profiles based on PRIZM  Customers = how many
Segmentation Data and where Customer % = share of your market

to find more visitors who match ~ Index = how unique or :
your Visitor Profiles. overrepresented that segment is

[¢)
Top 5 segments represent 44 . 8 A)of customers in Canada

1 Country Traditions represents an upper-middle-income, rural segment concentrated insmall communities across eastern

= -’.f B g:::lbmers: 11335 Cau.mad.a.This segment 15 predominantly composed o_l middlc-agcq .a il oldf_-r.ceu ples and lamilif_-%. many gl wiharm own
1 1= their single-detached homes. They have a strong affinity for traditional pastimes such as gardening, boating. and
1 Customers 3 13.13 ) L ) . ) o )
camping. and they often participate in local community events. Members of this segment prioritize family values and
%in Benchmarlk: 2‘_:_;‘? exhibit seme financlal caution, reflecting a concern for future stability. Thelr way of life is grounded in practicality,
Index: heritage, and an appreciation for meaningful experiences rooted in tradition and simplicity.
Suburban Recliners consists primarily of older individuals and couples living in affordable suburban neighbourhoods
Rank: 2 surrounding smaller and mid-sized cities. Characterized by a large proportion of empty-nesters and seniors earning
Customers: 7,564 modest lower-middle Incomes, this segment tends to reside In single-detached homes and low-rise apartments, where
Customers %: B.76 they value a strong sense of community. These third-plus-generation Canadians enjoy their lelsure time by attending
% in Benchmark: 1.99 lacal cultural events, theatre, and engaging in cutdoeor activities. Generally frugal, they make mindful spending decisions
Indesx: 1 and show a strong interest in civic involvement and sustainability. Their lifestyle reflects a desire for connection,
continuity, and meaningful engagement within their local communities.
Scenic Retirement consists of older couples and singles over the age of 75, typically found insuburban areas of smaller
Rank: 3 Canadiancities. On average, they earn household incomes above $120,000, often from pensions and other income
Customers: 7.247 sources. This segment has a strong inclination toward maintaining a healthy lifestyle and actively participates in leisure
Customers %: 8.39 activities such as gardening and curling. With many living independently and without children at home, they seek
%in Benchmark: 1.71 meaningful local experiences and value autonomy and national pride. While they embrace technology to simplify daily
Indesx: 90 tasks and stay connected, they continue to prefer face-to-face interaction when building connections and maintaining
social ties.
Rank: 4 Baoomer Bliss captures a segment of older couples and families living in suburban areas surrsunding large cities across
Custamers: 6,544 CE.I'IS(JS.WIU] a .SIgI1I[.ICEI1L proportionof retirees an.d a IngImn?-LImn.-avcragc level of university (_'dl.!CaLIQI]. this segment
enjoys upper-middle incomes that support ownership of spacious single-detached homes. They actively pursue cultural
Customers % 7.58 Interests, frequently attending local arts events and participating in cutdoor activities. Their lifestyle reflects a desire for
%ain Benchmark: 2.}4 social connection and leisure, characterized by personal enrichment, neighbourhood invalvement, and a strong
Index: appreciation for well-being and balance.
Rank: 5 Dowen to Earth, one of Canada's largest segments, represents older couples and families residing Inrural areas across the
Customers: 5987 country. With a high rate of hemeownership and a preference for single-detached homes, these households emphasize
. stability and tradition. Incomes are primarily earned from Blue-collar and service-sector jobs, supporting a comfortable
Customers3%: 6.93 yet practical lifestyle. Residents maintain strong connections to nature and actively participate inoutdoor activities.
%in Benchmark: 2‘05 Their leisure time is often spent close to home, enjoying gardening, fishing. hunting., and snowmobiling. This segment
Indesx: embodies a grounded lifestyle defined by self-rellance, community ties, and an appreciation for the cutdoors.
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SEGMENT STRUCTURE FIELDS AUDIENCE SIZE & COMPOSITION

SG (Social Group) Count
A broad lifestyle grouping that clusters The number of people/households/visitors in your dataset that fall into that segment.
similar PRIZM segments together. % (Percent)
The share of your total audience represented by that segment.
LG (Lifestyle Group) Base Count
A mid-level category within the Social Group. The number of people/households in the base population (comparison group).
Base could be:
Code Canada, Ontario Your region (e.g., Eastern Ontario)
The unique PRIZM segment identifier Base %
The percentage that segment represents in the base population.
Name % Pen (Percent Penetration)
The descriptive name of the segment. The likelihood that a segment participates in your activity or appears in your dataset.
Index
A comparison of your audience vs. the base population.
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