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HOW TO READ 

This report outlines your top 5
Visitor Profiles based on PRIZM
Segmentation Data and where
to find more visitors who match
your Visitor Profiles. 

Rank = order of importance
Customers = how many
Customer % = share of your market
Index = how unique or
overrepresented that segment is

DEFINITIONS



SEGMENT STRUCTURE FIELDS AUDIENCE SIZE & COMPOSITION
SG (Social Group)
A broad lifestyle grouping that clusters 
similar PRIZM segments together.

LG (Lifestyle Group)
A mid-level category within the Social Group.

Code
The unique PRIZM segment identifier

Name 
The descriptive name of the segment.
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Count
The number of people/households/visitors in your dataset that fall into that segment.
% (Percent)
The share of your total audience represented by that segment.
Base Count
The number of people/households in the base population (comparison group).
Base could be:
Canada, Ontario Your region (e.g., Eastern Ontario)
Base %
The percentage that segment represents in the base population.
% Pen (Percent Penetration)
The likelihood that a segment participates in your activity or appears in your dataset.
Index
A comparison of your audience vs. the base population.
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