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COMMENT LIRE DEFINITIONS

Ce rapport présente vos 5 Classement = ordre d'importance

principaux profils de visiteurs, établis Clients = nombre
a partir des donnees de Pourcentage de clients = part de marché

segmentation PRIZM, et vous
indique ou trouver davantage de
visiteurs correspondant a ces profils.

Indice = degré d'unicité ou de surreprésentation
de ce segment

Les cing principaux segments représentent 44,8 % de la clientele au Canada

Rank: i Country Traditions represents an upper-middle-income, rural segment concentrated in small communities across eastern
s 10 Cust:;merS' 11335 Canada. This segment is predominantly composed of middle-aged and older couples and families. many of whom own
il 1. ’ . their single-detached homes. They have a strong affinity for traditional pastimes such as gardening, boating, and
I Customers 3 13.13 ; o ; ) e, :
. camping.and they often participate inlocal community events, Members of this segment prioritize family values and
in Benchmark: 236 . R . o . . Fip f ki
exhibit some financial caution. reflecting a concern for future stability. Their way of life is grounded in practicality.
Index: heritage. and an appreciation for meaningful experiences rooted in tradition and simplicity.
Suburban Recliners consists primarily of older individuals and couples living in affordable suburban neighbourhoods
nn Rank: 2 surrounding smaller and mid-sized cities. Characterized by a large proportion of emply-nesters and seniors earning
Customers; 7.564 modest lower-middle incomes, this segment tends o reside in single-detached homes and lowerise apartments, where
(4 B! |
Customers %: 8.76 they value a strong sense of community. These third-plus-generation Canadians enjoy their leisure time by attending
%in Benchmark: 1.99 local cultural events, theatre, and engaging in outdoor activities. Generally frugal, they make mindful spending decisions
Index: 141 and show a strong interest in civic involvement and sustainability. Their lifestyle reflects a desire for connection,
continuity, and meaningful engagement within their local communities.
Scenic Retirement consists of elder couples and singles over the age of 75, typically found In suburban areas of smaller
Rank: 3 Canadian cities. On average, they earn household incomes above $120,000, often from pensions and ather inconme
Customers: 7.247 spurces. This segment has a strong inclination toward maintaining a healthy lifestyle and actively participates in leisure
B E g P P
Customers %: 8.39 activities such as gardening and curling. With many living inde pendently and without children at home, they seek
i - meaningful local experiences and value autonomy and national pride. While they embrace technology te simplify daily
in MCmar! El B
Indesx: . tasks and stay connected, they continue to prefer face-to-face interaction when building connections and maintaining
social ties.
Rank: 4 Boomer Bliss captures a segment of older couples and families living in suburban areas surrcunding large cities across
Cu ' - 6.544 Canada. With a significant proportion of retirees and a higher-than-average level of university education. this segment
' enjoys upper-middle incomes that support ownershipof spacious single-detached homes. They actively pursue cultural
Customers 3 7.58 ; : P i S :
B interests, frequently attending local arts events and participating in cutdoor activities. Their lifestyle reflects a desire for
#in Benchmarl: 2.14 . . . . ’ .
X social connection and leisure, characterized by personal enrichment. neighbourhood involvement. and a strong
Index: : appreciation for well-being and balance.
Down to Earth, one of Canada largest segments, represents older couples and families residing inrural areas across the
Rank: 5 BesLee :
) country. With a high rate of homeownership and a preference for single-detached homes, these households emphasize
Customers: 5,987 ; : R : .
c % 693 stability and tradition. Incomes are primarily earned from Blue-collar and service-sector jobs. supporting a comfortable
ustomers % A " " " . . . " . k g 2
%inBench e 205 yet practical lifestyle. Residents maintain strong connections to nature and actively participate in outdoor activities.
InEenchman Thelr lelsure time is often spent close to home, enjoying gardening, fishing, hunting, and snowmaobiling, This segment
Index: embodies a grounded lifestyle defined by self-reliance. community ties. and an appreciation for the cutdoors,

Benchimark: Canada LLC wted under licénse
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CHAMPS DE STRUCTURE DE SEGMENT  TAILLE ET COMPOSITION DU PUBLIC

SGS (Groupe social) Nombre

Un regroupement général par mode de vie qui Le nombre de personnes/ménages/visiteurs de votre ensemble de données qui appartiennent a
rassemble des segments PRIZM similaires. ce segment.

% (Pourcentage)

La part de votre audience totale représentée par ce segment.

Nombre de référence

Le nombre de personnes/ménages dans la population de référence (groupe de comparaison

GV (Groupe de mode de vie)
Une catégorie intermédiaire au sein du groupe

social. La base peut étre :
Le Canada, I'Ontario Votre région (par exemple, I'Est de I'Ontario)
Code Pourcentage de la base

L'identifiant unique du segment PRIZM Le pourcentage que ce segment représente dans la population de référence.
% de pénétration
Nom La probabilité qu'un segment participe a votre activité ou apparaisse dans votre ensemble de
Le nom descriptif du segment. données.
Indice
Une comparaison entre votre audience et la population de référence.
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